MISTAKES TO AVOID

ONCE YOU HAVE

DIGITAL SIGNAGE

The more you know in advance, the more successful your signage will be. Here are the top mistakes to avoid once you’ve bought a
digital signage system:

MOUNTING THE SCREENS TOO HIGH

No matter how great your messages look, no one can see them
20 feet in the air. Before you mount your screens, you need to
think about screen heights and viewing angles from the sides so
people can read your text. If you have interactive screens, they
have to be mounted where people can easily touch all the way to
the top of the screen, and you should consider ADA guidelines for
those who are disabled and in wheelchairs.

TRYING TO DO TOO MUCH ON THE SCREEN

Your software comes with a lot of options, but you
don’t need to show everything at once. Remember that
your goal is to deliver information. Your message can
get lost if you have your screen so packed that viewers
can’t pick out the important details. You’re better oﬀ
using diﬀerent features at diﬀerent times to keep
drawing people in and keep them interested.

LETTING MESSAGES GET STALE

If you’ve left something on your playlist too long because you
forgot about it, chances are your audience has, too. Keep it fresh
by showing new content every day, and show things more often
for shorter time periods verses running one thing on the screen all
day long. New content is what keeps your audience coming back.

NOT UPDATING YOUR SOFTWARE

In addition to keeping content fresh, you need to keep
your content management software fresh as well. New
software features will let you do more with your
messages more eﬃciently. And don’t forget to update
hardware once in a while, too.

USING AUDIO WHERE YOU SHOULDN’T

In public areas like lobbies, lounges, or cafeterias, you may want to
use audio on your screens for videos or TV channels you’re piping
in. But if you’re running something with audio somewhere that
people are working and need to concentrate – especially if it
repeats a lot – you may end up annoying your audience more than
attracting them.

FORGETTING THE CALL TO ACTION

Everything you publish should prompt the viewer to do
something – and they can’t do that unless you tell them
how. So make sure your messages direct people to
where they can get more information or take the action
you want them to. This can also help you measure ROI
for your messages and your digital signage system.

NOT PUBLISHING POLICIES

You’re always going to have new people who come on board and
need to know how to use the system. Once you’ve had it up and
running for a month or so, write down policies and put them
somewhere that everyone can see them, like on your intranet. You
need to have guidelines so everyone’s on the same page about
what they can and can’t do with your digital signage.

